


Mastering communication skills is vital 
for success in any personal or
professional situation.

Whether you're:
Delivering a keynote speech
Presenting a business proposal
Or simply engaging in a conversation with 
a friend



To influence your audience, it's not only necessary to articulate your 
ideas.

But you also need to establish a connection, make a lasting impres-
sion and motivate them to take action.

In this book, we'll explore five key techniques that can transform your 
public speaking skills so you can effectively communicate and influ-

ence your audience.
We'll delve into each one, providing practical tips, examples, and 
strategies to help you apply them in your own speeches.



Let’s begin!



Technique 1:
Captivating Opening



The opening of your speech is like the opening 
scene of a movie. It sets the tone, grabs the 
audience's attention, and draws them into 
your world. A strong opening is the first step to 
a successful speech, and it's your chance to 

make a lasting first impression.

Technique 1: Captivating Opening



So, how do you create a captivating 
opening? Here are a few techniques:



Starting your speech with a question engages 
your audience right away. It gets them thinking 
and encourages them to participate mentally. For 
example, if you're giving a speech about climate 
change, you might start with, "What kind of world 

do we want to leave for our children?"

Thought-Provoking Questions: 



Sharing a surprising or intriguing fact can pique your 
audience's curiosity. Make sure the fact is relevant to 
your topic and adds value to your speech. For
instance, if your speech is about productivity, you 
could start with, "Did you know that the average 
person spends 2 hours per day procrastinating?"

Interesting Facts:



A well-chosen quote can lend authority to your 
speech and connect your message with a 

well-known figure or idea. For example, if your speech 
is about perseverance, you might start with a quote 
from Thomas Edison: "I have not failed. I've just found 

10,000 ways that won't work."

Powerful Quotes:



Remember, the key to a captivating opening is relevance and 
engagement. Your opening should be closely tied to your speech's 
main theme and should immediately engage your audience's 

interest. Practice different openings, refine your approach, and soon, 
you'll have the perfect hook for any speech.



Technique 2: 
Storytelling



Storytelling is a powerful tool in the world of 
speaking or presenting. It's a universal 
language that connects us, engages our 
emotions and brings ideas to life. A well-told 
story can captivate an audience, making your 
message more memorable and impactful.

Technique 2: Storytelling



Here are some key points to consider to 
apply the power of storytelling to your 

presentations:



 Every good story has a beginning, middle, and end. 
The beginning sets the scene and introduces the 
characters. The middle presents a challenge or 

conflict. The end resolves the conflict and delivers the 
message. This structure keeps your audience 
engaged and makes your story easy to follow.

"

Structuring Your Story:



The stories you tell should support your overall 
message and resonate with your audience. They 
could be personal anecdotes, historical events, or 
hypothetical scenarios. The key is to choose stories 
that are relevant to your topic and evoke the 
emotions you want to stir in your audience.

Choosing the Right Story:



Your story should be relatable to your audience. This 
doesn't mean it has to mirror their experiences ex-
actly. Instead, focus on universal themes like love, 
struggle, success or discovery. This helps your audi-
ence connect with your story on an emotional level, 

making your message more impactful.

Making It Relatable



There are many storytelling techniques you can use 
to make your story more engaging. For example, you 
can use vivid descriptions to paint a picture in your 
audience's mind. You can use suspense to keep 
them on the edge of their seats. You can also use 
humor to make your story more enjoyable and 

memorable.

Using Storytelling Techniques:



So, the next time you're preparing a 
speech, think about how you can 
incorporate storytelling to make your 

message come alive.





Technique 3: 
Emotional Appeal



Emotions play an important role in persuasive 
speaking. They can sway opinions, inspire 
action and create lasting memories. By tap-
ping into your audience's emotions, you can 
make your message more compelling and 

impactful.

Technique 3:  Emotional Appeal



Now, you might be wondering how can 
you create an emotional appeal in your 
presentations. Well, here are some 
strategies you should consider:



Sharing personal stories or experiences can create a 
strong emotional connection with your audience. It 
makes your speech more authentic and allows your 
audience to see the world from your perspective. 
After all, vulnerability can be a strength when it 

comes to public speaking.

Personal Anecdotes: 



 Understanding and acknowledging your audience's 
feelings and experiences can make your speech 
more relatable. Show your audience that you 

understand their challenges, share their hopes and 
feel their fears. This can create a bond of trust and 
understanding between you and your audience.

Empathy and Relatability: 



 Your voice and body language can greatly enhance 
the emotional appeal of your speech. Use variations 
in pitch, volume and speed to convey different 

emotions. Use gestures and facial expressions to re-
inforce your words. Don’t forget that communication 

is about more than just words.

Vocal Tone and Body Language:



Images, videos and other visual aids can evoke 
strong emotions. They can make abstract concepts 
more concrete and memorable. Use them wisely to 
support your message and evoke the desired emo-

tional response.

Visual Aids:



By connecting with your audience on an emotional 
level, you can make your message more compelling 

and 
impactful. So whenever you're preparing a speech, 
consider ways to effectively tap into the emotions of 
your listeners in order to create a more compelling and 

resonating experience.





Technique 4: 
Credible Evidence



When you're trying to persuade people, you 
need more than just strong words. You need 
evidence. Evidence is like the secret ingredient 
in your favorite dish. It makes your speech 

more believable and convincing.

Technique 4:  Credible Evidence



So, what counts as evidence? Here are 
some examples:



These are like gold in the world of persuasive 
speaking. They show that you've done your 

homework and that your ideas are backed by solid homework and that your ideas are backed by solid 
facts. For example, if you're giving a speech about 
exercise, you might say, "According to a study from 
Harvard University, just 15 minutes of exercise a day 

can add three years to your life."

Research Studies and Statistics:



Quotes or ideas from experts on your topic can add 
weight to your arguments. They show that respected 
professionals agree witvh your ideas. For example, if 
you're giving a speech about healthy eating, you 
might quote a famous nutritionist or doctor.

Expert Opinions:



Your own experiences can also be powerful evidence. 
They make your speech more personal and relat-
able. For example, if you're giving a speech about 
overcoming fear, you might share a story about a 

time when you faced your own fears.

Personal Experiences:



With that said, having evidence isn't 
enough. You also need to present it in the 
right way. Make sure your evidence is 
clear and easy to understand. Explain 
how it supports your ideas. And be ready 
to address any doubts or questions your 

audience might have.





Technique 5: 
Call to Action



Imagine you're watching a superhero movie. 
The hero has just defeated the villain, saved 
the city, and now it's time for the final scene. 
But instead of a powerful ending, the movie 
just...stops. That's what a speech without a call 
to action feels like. It's like a story without an 

ending.

Technique 5:  Call to Action



A call to action is the final push that 
motivates your audience to do some-
thing. It's the part of your speech where 
you say, "Here's what you can do about 

it."
And here are some tips on how to 
create a strong call to action:



Your call to action should be clear and specific. 
Instead of saying, "Let's make the world a better 
place," say, "Join me in planting a tree in our 

community this weekend."

Be Clear:



Your call to action should be relevant to your speech 
and your audience. If you're giving a speech about 
healthy eating, your call to action might be, "Try 
replacing one processed food in your diet with a 

fresh fruit or vegetable this week."

Make It Relevant:



Your call to action is your final chance to inspire your 
audience. Deliver it with passion and conviction. 

Make your audience feel that they have the power to 
make a difference.

Deliver It with Conviction:



Your call to action is your final chance to inspire your 
audience. Deliver it with passion and conviction. 

Make your audience feel that they have the power to 
make a difference.

Deliver It with Conviction:



https://www.facebook.com/PublicSpeakingAcademySingapore
https://www.instagram.com/psacademysg
https://www.youtube.com/@PublicSpeakingAcademyPteLtd
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